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BMW i3. 



BMW GROUP RETAIL DEVELOPMENT 2003 UNTIL 2013. 
 



DELIVERIES TO CUSTOMERS IN 2013. 



COMBINED BRIKT SALES ARE WITHIN THE TOP 5 MARKETS FOR 
THE BMW GROUP IN 2013. 
 



BMW GROUP AUTOMOTIVE. 
REGIONAL SPLIT OF RETAIL SALES IN 2013. 



BMW GROUP GLOBAL PRODUCTION NETWORK. 
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CORPORATE SUSTAINABILITY HAS A LONG HISTORY AT BMW 
GROUP. 
 



THE ENTIRE BOARD OF MANAGEMENT IS COMMITTED TO 
SUSTAINABILITY. 
 



EFFICIENTDYNAMICS ï OUR WAY TO REDUCE CO2. 
 



FUTURE CO2 TARGETS CAN ONLY BE ACHIEVED WITH THE 
HELP OF NEW DRIVETRAIN TECHNOLOGIES. 



TAILOR-MADE ENERGY MANAGEMENT PACKAGES. 



THE BMW GROUP 120G FLEET. 



50% REDUCTION IN CO2 EMISSIONS 1995 ï 2020. 



TECHNOLOGICAL CHANGE ï 
TURNING A CHALLENGE INTO AN OPPORTUNITY. 
 



FURTHER REDUCTION OF CO2 EMISSIONS THROUGH A 
STRATEGY INVOLVING BOTH EVOLUTION AND REVOLUTION. 

EVOLUTION 
Efficient combustion engines  

Innovative technologies 

REVOLUTION 
Alternative drive trains 

Mobility services 
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HOW DOES THE FUTURE OF MOBILITY LOOK LIKE ? 


